www.myspace.com/famethemovie GAME OF SKILL PROMOTION.
TERMS & CONDITIONS.

1. Information on how to enter forms part of the terms and conditions of entry to
this game of skill promotion. Entry into the promotion is deemed acceptance of

these terms and conditions.

2. The Promoter is Fox Interactive Media Australia Pty Ltd, Level 7, 241
Commonwealth Street, Surry Hills NSW 2010. (ABN: 27 122 967 239). (The
Promoter)

3. The promotion commences at 4pm (AEST) on 7 August 2009 and closes at
4pm (AEST) on 9th September 2009 (“The Promotion Period”).

4. Entry is open to Australian Residents over the age of 16 who have a valid

passport. (“Eligible Entrants™)

5. Directors, management, employees, officers and immediate families of the
Promoter and its related bodies, corporate, employees of associated agencies

involved in this promotion are ineligible to enter this promotion.

6. To enter the FAME GAME competition, entrants must submit an audition of no
more than 45 seconds in length through one of the two following methods:
6a. All Entries:
Backing music and song lyrics
Auditions will be accepting from any of the following categories:
e Singing;
¢ Dancing; and

e Any other activity that shows talent in the performing arts



Entries are limited to individuals. Group entries are not permitted. One entry per
person per day.

Contestants must do 1 of the following in the audition:
e sing a cappella for up to 45 seconds (music is not provided and may not be
included in the audition) any portion of one of the following songs;
FAME THEME Song Lyrics
Out Here On My Own
Song Lyrics are available for download at www.myspace.com/famethemovie

e Perform the contestant’s dance moves to1of the 2 forty-five second (:45)
segments of either the "FAME” motion picture theme song or “Out Here On My
Own”, available for download at www.myspace.com/fame.

Or

e perform any other activity that shows talent in the performing arts (meaning
using your body, face, voice and/or presence in an expressive manner, such as
telling jokes, reciting a story, etc.). The only music that may be used in auditions
in the "performing arts" category is 1 of the 2 Approved Music Segments, but
music is not required.

6b. MySpace User Entry:

MySpace users must go to www.myspace.com/famethemovie community profile.

Users will be required to add the community as a friend to be able to enter the
competition. Users must submit a video audition of their performance. The video

is to be less than 45 seconds in length.

6¢C. Live Site Entry
Austereo will be hosting live auditions at the following times and places:

Date Location Time

24™ August Brisbane 3pm — 6pm
2009 Reddacliff Place

26" August Sydney 12pm - 3pm
2009 NIDA Playhouse Theatre

28" August Melbourne 12pm - 3pm
2009 The Malthouse Theatre -



http://www.myspace.com/fame
http://www.myspace.com/famethe

Southbank

You will be required to register your details prior to the audition times listed
above. Auditions will be limited to 45 seconds. By attending one of the live
auditions you are also agreeing to have your audition recorded and uploaded to
the MySpace.com/famethemovie profile. Auditions will be on a first come first
serve basis. Auditions spots will be limited and there is no guarantee of being
able to register for a live site audition. If you are unable to register or attend a
live site you can audition via the MySpace fame community

www.myspace.com/famethemovie.

You may NOT bring in your own music to be played back during your
performance at the live site auditions. Please refer to Backing Music and Song

Lyrics for details on what you can perform at the live audition.

7. A panel of judges will be appointed to judge all Eligible Entrants’ entries at the
offices of the Promoter, on 11th September 2009. All entries will be judged for
creativity based on the first 45 seconds of their video audition.

There will be 5 finalists with 1 being selected as the major prize winner. The
major winner will be announced on 22" September at the FAME The Movie
premier in Sydney

A total of 5 winners. Any winner who is under the age of 18 must be

accompanied by a parent or guardian for any travel component of their prize.

8. The winners will grant to MySpace, Austereo and MTV a limited, non-exclusive royalty
free license to use and reproduce the audition entries in certain promotional activities for

a period of 4 months.



http://www.myspace.com/fame

8. The decision of the judges is final and no correspondence will be entered into.

This is a game of skill and chance plays no part in determining the winners.

9.The Prize is:

Each of the 5 finalists will receive

FAME Premiere pack 2 x Return economy
airfare to Sydney to $1400
attend the FAME
premiere on 22"
September 2009 at the

Dendy Opera Quays
FAME Premiere 2 nights’ accommodation | $680
Accommodation for 2 people at the VIBE

hotel in Sydney including
breakfast daily

Spending Money $50 per person per day $200

Transfers Transfers between airport | $100
and hotel

Nintendo DSi 1 x Nintendo DSi and a $350

copy of Rhythm Heaven
— put your senses to the

test

Casio Watch 1 x Casio Watch $199
DBC32C (guys watch)
BGD100 (girls watch)

Total $2929

Grand total 5 x $2929 $14645




Major Prize Winner: (1 winner)

LA Trip
Los Angeles trip 2 x return economy class airfares from | $2060
the nearest capital city in Australia to
LA, USA from STA travel
(nb: travel must be booked at least 1 month in
advance of requested dates. Travel to LA must
be completed before 30 May 2010. All requests
are subject to seat availability/dates cannot be
guaranteed and availability during school
holidays & public holidays will be restricted)
5 nights’ accommodation in LA (Minimum | $1350
3 star accommodation)
Transfers/Spending Transfers and spending money $1200
money
Total $4610
Sydney PR Experience
Airfares 2 X return economy class airfares from $800
the nearest capital city to Sydney. 1 Dec
2009 - 3" December 2009
Transfers Return transfers from airport to Hotel in | $100
Sydney
Spending Money $300




Accommodation 2 nights’ accommodation in Sydney $500
MTV Summer Festival 2 X VIP tickets to attend the MTV $500
Summer event on Dec 1
Limo Transfers Limousine transfers between the hotel $200
and the MTV summer event
Universal Music A & R An introduction to the A & R department | $100
at Universal Music
(NB: This is an introduction and does not
guarantee any further outcome or future
association with the brand.
Peer Group Consultation | 1 hour workshop with the Peer Group — | $1250
PR agency Dec 1 or 2 2009
Total RRP $3750
NIDA Course
NIDA Course Attend a one week NIDA open $525
programme for students over the age of
16. Offered in Sydney, Brisbane or
Melbourne running between 4 Jan 2010
and 25 Jan 2010. Winners is
responsible for their own travel and
accommodation and course must be
taken between the dates listed above
Total $525

MySpace Campaign




Profile Design MySpace will redesign your existing $1000

MySpace standard user profile

MySpace Media Homepage Marquee Roadblock — 1 day | $1500
Campaign Celebrity Channel Sponsorship —Fixed (media
ad units and co branded ads — 1 week creation)

All media will be created by MySpace

Total 1000

The maximum retail value of this Prize is $9 885

The prize is valid to 30 May 2009 and must be taken by the winner as stated and
cannot be transferred to another person, exchangeable for other goods and
services or redeemed as cash. Any element of the prize which is unused will be
forfeited and no compensation will be paid in lieu of that element of the prize. The
PRIZE may be subject to additional conditions which will be passed on to the
winner at the time of accepting the prize. The Sydney PR experience of the prize
is only available to be taken on the dates specified in the prize details. If the
winner is unable to attend during these dates the Sydney PR experience portion

of the prize will be forfeited.

Except for any liability that cannot be excluded by law, the Promoter (including its
officers, employees and agents) excludes all liability (including negligence), for
any personal injury; or any loss or damage (including loss of opportunity);
whether direct, indirect, special or consequential, arising in any way out of the
Promotion, including, but not limited to, where arising out of the following: any

theft, unauthorised access or third party interference; or any tax liability incurred




by the winner.

The Promoter accepts no responsibility for any variation of any aspect of the
prize, due to circumstances outside its control. In any such event, an alternative

element of the prize will be arranged.

10. The Major Prize Winner will be notified by e-mail and their name announced

on www.myspace.com/famethemovie on 25 September 2009. If the Major Prize

Winner does not reply to the winner’s email acknowledging receipt of their prize,
by 31 October 2009, they will forfeit their prize.

11. The Promoter is not responsible for any problem or technical malfunction of
any communications network or any late, lost, incorrectly submitted, delayed,
ineligible, incomplete, corrupted or misdirected entry whether due to error,
transmission interruption or otherwise. The Promoter reserves the right to
disqualify any entrant submitting an entry which, in the opinion of the Promoter,
includes objectionable content, including but not limited to profanity, nudity,
potentially insulting, scandalous, inflammatory or defamatory images or
language. The judges' decision is final and no correspondence will be entered

into. Chance plays no part in determining the winner.

12. If for any reason this competition is not capable of running as planned,
including infection by computer virus, bugs, tampering, unauthorised intervention,
fraud, technical failures or any other causes beyond the control of the Promoter
which corrupt or affect the administration security, fairness, integrity or proper
conduct of this competition, the Promoter reserves the right in its sole discretion
to disqualify any individual who tampers with the entry process, and to cancel,
terminate, modify or suspend the competition. The Promoter assumes no
responsibility for any error, omission, interruption, deletion, defect, delay in
operation or transmission, communications line failure, theft or destruction or
unauthorised access to, or alteration of, entries. The Promoter is not responsible

for any problems or technical malfunction of any telephone network or lines,


http://www.myspace.com/

computer online systems, servers or providers, computer equipment, software,
failure of any email or entry to be received by the Promoter on account of
technical problems or traffic congestion on the Internet or at any Website, or any
combination thereof, including any injury or damage to participant's or any other
person's computer related to or resulting from participation or downloading any
materials in this competition. CAUTION: ANY ATTEMPT TO DELIBERATELY
DAMAGE ANY WEBSITE OR THE INFORMATION ON AWEBSITE, OR TO
OTHERWISE UNDERMINE THE LEGITIMATE OPERATION OF THIS
COMPETITION, MAY BE A VIOLATION OF CRIMINAL AND CIVIL LAWS AND
SHOULD SUCH AN ATTEMPT BE MADE, WHETHER SUCCESSFUL OR NOT,
THE PROMOTER RESERVES THE RIGHT TO SEEK DAMAGES TO THE
FULLEST EXTENT PERMITTED BY LAW.

13. Entry details become the property of the Promoter. Eligible Entrants consent
to the Promoter using their names, State of residence and entry details for
promotional and/or marketing purposes. The Winner will agrees to participate in
reasonable promotional activities as requested by the Promoter, unless

otherwise notified to the contrary at the time of acceptance of the Prize.

Without limiting the foregoing, Eligible Entrants’ personal information provided in
connection with this promotion will be handled in accordance with the myspace

privacy policy. (see www.myspace.com).

14. Your entry must not infringe copyrights — so be original and make it up
yourself. For example, don’t copy other people’s music, lyrics, arrangements,
soundtracks, videos, performance, art, graphics, words, literature, film, photos

etc. If your entry includes any infringing material it will be null and void
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